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Healthcare Quality Reporting Program
NURSING HOME SUBCOMMITTEE

3-4 pm, December 16, 2014
RICHA, 57 Kilvert St, Warwick, Rl 02886

1. Welcome & today’s meeting objectives (3pm)
e Staffing changes
e Introductions

2. Previous meeting’s action items (3:05pm)
e Provide feedback on the flu vaccination reports to the Immunization Program (Emily/Sam)
o Create aggregate trend reports for HCW flu vaccination data (Emily)

3. Update: Task Force for Antimicrobial Stewardship and Environmental Infection Control (3:10pm)
e Task force’s charge
e Data from nursing homes (final) and hospitals (preliminary)
e Discuss implications:
o What are the key findings?
o How can we use this information to inform our work?
o What are the opportunities for collaboration with the task force?

4. Program updates (3:35am)
e Aggregate healthcare worker flu vaccination data (handout)
e Resident and family satisfaction surveys:
o 2014 survey process
o Reporting functions

5. Open forum & next steps (3:55pm)
e Action items
e 2015 Meeting dates (unless noted, meetings are the 3™ Tuesdays at Healthcentric Advisors)
February 17
April 21
June 16
August 18
October 20
December 15 (location TBD)
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Next Meeting: February 17, 2014 at Healthcentric Advisors

State of Rhode Island and Providence Plantations



Rhode Island Healthcare Worker
Influenza Vaccination Trends

October 2014

Healthcare Quality Reporting

Program Objectives

* For home health agencies, hospitals, and nursing homes:

1. To publish comparative data about facilities’ healthcare worker
(HCW) influenza (flu) vaccination rates, in order to inform
consumers’ decision making

2. To evaluate longitudinal trends in facility’s response rates and
vaccination rates
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Immunization Program

Methods, 2014

* Collected and published by the Immunization Program

— Shared with the Healthcare Quality Reporting Program for
setting-specific consumer reports that include vaccination

* Data self-reported by facilities
— Web-based reporting system

— Part- and full-time HCWs who worked at the facility at least
one day between Oct 1, 2013 and Mar 31, 2014

— HCW vaccination status from April 1-May 15, 2014

* Required of all facilities subject to HCW regulations
— Includes home health agencies, hospitals, and nursing homes

Immunization Program

Methods, 2014
e HCWs categorized as:
1. Employees (staff on the facility’s payroll),
2. Non-employee licensed independent practitioners (LIPs),
3. Non-employee adult students/trainees/volunteers (STVs), and
4. All HCWs (inclusive of # 1-4).
Focus of
* Vaccination status categorized as: these
1. Were eligible for vaccination (denominator), analyses
2. Received vaccination (numerator),
3. Refused influenza vaccine for medical reasons,
4, Refused vaccine for reasons other than medical reasons, and
5. Had an unknown vaccination status.
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Analyses, 2014

e Data are separately published by the Rhode Island
Immunization Program
— Healthcare Worker Influenza Vaccination Report, 2013-2014
— Includes detailed results by HCW type and vaccination status

e This Healthcare Quality Reporting Program analysis focuses on:
1. Response rates: Among the total number of healthcare facilities,

the number of facilities that self-reported influenza vaccination
data through the online reporting system

Percent vaccinated: Among the total number of HCWs eligible
for vaccination, the number who received vaccination
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Response rates increase in all three settings in
2013-2014, as a result of intensive outreach = =2
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(phone calls) by the Immunization Program. et

Response rate by year (beginning the year that the Healthcare Quality

Reporting Program began publishing data)
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Vaccination rates increase in all three settings, with " *

marked increases beginning in 2012-2013 — the first ] ,{1": &

-
*, &

year since the HCW flu vaccination mandate. rnsot’

Vaccination rate by year (beginning the year that the Healthcare Quality
Reporting Program began publishing data)
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Emily Cooper, MPH

Program Coordinator, Healthcare Quality Reporting Program

ECooper@healthcentricadvisors.org

Samara Viner-Brown, MS
Chief, Center for Health Data and Analysis

Samara.VinerBrown@health.ri.gov
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Report Tab
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Go to this report

Health Website
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January 2014

Month of Year
Pageviews

2,456

% of Total: 0.07% (3,769,984)

1. 201312 275 (11.20%)
2. 201401 210 (8.55%)
3. 201402 178 (7.25%)
4. 201403 222 (9.04%)
5. 201404 162 (6.60%)
6. 201405 166 (6.76%)
7. 201406 150 (6.11%)
8. 201407 218 (8.88%)
9. 201408 179  (7.29%)
10. 201409 290 (11.81%)
11. 201410 217 (8.84%)
12. 201411 189 (7.70%)

Pageviews is

the total

number of

pages viewed.

Repeated

views of a

single page are

counted.

Unique Pageviews

April 2014

1,668

% of Total: 0.06% (2,567,550)

195 (11.69%)
135 (8.09%)
107 (6.41%)
138 (8.27%)
108 (6.47%)
120 (7.19%)
104 (6.24%)
145 (8.69%)
127 (7.61%)
221 (13.25%)
138 (8.27%)

130 (7.79%)

July 2014

Avg. Time on Page

00:00:49

Site Avg: 00:01:44 (-52.80%)
00:00:50
00:01:02
00:00:41
00:00:39
00:00:31
00:01:14
00:00:35
00:00:27
00:00:47
00:01:14
00:00:49

00:00:59

% Exit

28.87%

Site Avg: 37.35% (-22.71%)
44.00%
17.62%
16.85%
21.62%
20.37%
24.70%
26.67%
26.61%
34.08%
42.41%
24.88%

33.33%

October 2014

Bounce Rate

60.51%

Site Avg: 50.26% (20.40%)
77.42%
35.14%
34.29%
54.55%
47.37%
61.54%
57.14%
56.92%
58.57%
68.70%
52.54%

66.15%

Unique
Pageviews is
the number of
visits during
which the
specified page
was viewed at
least once. A

The average
amount of time
users spent
viewing a
specified page
or screen, or
set of pages or
screens.

unique
pageview is
counted for
each page URL
+ page Title
combination.

%EXit is
(number of
exits) / (number
of pageviews)
for the page or
set of pages. It
indicates how
often users exit
from that page
or set of pages
when they view

the page(s).

Bounce Rate is
the percentage
of single-page
visits (i.e. visits
in which the
person left your
site from the
entrance page
without
interacting with
the page).



https://www.google.com/analytics/web/?authuser=0
https://www.google.com/analytics/web/?hl=en&utm_source=pdfReportLink#savedreport/OE67xqgURrinsRVkNmPS0Q/a1141659w35793599p35184829/%3F_u.date00%3D20131201%26_u.date01%3D20141130%26_.sectionId%3D%26_.advseg%3D%26_.useg%3D%26_r.dsa%3D1%2626832-graphOptions.selected%3Danalytics.nthMonth%2626832-table.plotKeys%3D%5B%5D%2626832-table.rowCount%3D25%2626832-table-dataTable.sortColumnName%3Danalytics.yearMonth%2626832-table-dataTable.sortDescending%3Dfalse/
ecooper
Text Box
Pageviews is the total number of pages viewed. Repeated views of a single page are counted.

ecooper
Text Box
Bounce Rate is the percentage of single-page visits (i.e. visits in which the person left your site from the entrance page without interacting with the page).

ecooper
Text Box
%Exit is (number of exits) / (number of pageviews) for the page or set of pages. It indicates how often users exit from that page or set of pages when they view the page(s). 

ecooper
Text Box
The average amount of time users spent viewing a specified page or screen, or set of pages or screens.

ecooper
Text Box
Unique Pageviews is the number of visits during which the specified page was viewed at least once. A unique pageview is counted for each page URL + page Title combination.


“ Google Analytics

Nursing Home Quality

All Sessions
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0.17%

Month

® Pageviews

1,000

Live Site - http://www.health.ri.gov  Go to this report
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Dec 1, 2013 - Nov 30, 2014
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January 2014 April 2014 July 2014

Month of Year

Pageviews Unique Pageviews Avg. Time on Page % Exit

October 2014

Bounce Rate

55.61%

Site Avg: 50.26% (10.65%)
50.66%
61.33%
55.67%
60.40%
50.54%
55.21%
57.14%
53.81%
52.13%
55.14%
51.63%

63.68%

6,409 3,852 00:02:03 43.02%
% of Total: 0.17% (3,769,984) % of Total: 0.15% (2,567,550) Site Avg: 00:01:44 (17.84%) Site Avg: 37.35% (15.18%)
1. 201312 491 (7.66%) 291 (7.55%) 00:02:29 41.75%
2. 201401 572 (8.92%) 342 (8.88%) 00:01:59 44.58%
3. 201402 749 (11.69%) 366 (9.50%) 00:02:08 37.25%
4. 201403 608 (9.49%) 366 (9.50%) 00:02:08 45.07%
5. 201404 615 (9.60%) 370 (9.61%) 00:02:23 42.76%
6. 201405 555 (8.66%) 330 (8.57%) 00:02:29 43.06%
7. 201406 460 (7.18%) 277 (7.19%) 00:01:50 42.17%
8. 201407 495 (7.72%) 313 (8.13%) 00:01:33 39.39%
9. 201408 408 (6.37%) 270 (7.01%) 00:01:42 45.59%
10. 201409 557 (8.69%) 354 (9.19%) 00:01:52 45.78%
11. 201410 524 (8.18%) 309 (8.02%) 00:02:03 41.79%
12. 201411 375 (5.85%) 264 (6.85%) 00:01:33 51.47%
Pageviews is Unique The average %EXit is
the total Pageviews is amount of time| |(number of
number of the number of users spent exits) /
pages viewed. visits during viewing a (number of
Repeated which the specified page| |pageviews) for
views of a specified page |, 5.J0r screen, or the page or
single page was viewed at set of pages or| |set of pages. It
are counted. least once. A screens. indicates how
unique often users
pageview is exit from that
counted for page or set of
each page pages when
URL + page they view the
Title page(s).

Bounce Rate
is the
percentage of
single-page
visits (i.e.
visits in which
the person left
your site from
the entrance
page without
interacting
with the page).

combination.



https://www.google.com/analytics/web/?authuser=0
https://www.google.com/analytics/web/?hl=en&utm_source=pdfReportLink#savedreport/T-9FZbfBRQKBvRdvxWNKtA/a1141659w35793599p35184829/%3F_u.date00%3D20131201%26_u.date01%3D20141130%26_r.dsa%3D1%2612285-motionChart.xopt%3Danalytics.avgPageDuration%2612285-motionChart.yopt%3Danalytics.uniquePageviews%2612285-graphOptions.selected%3Danalytics.nthMonth%2612285-table.rowCount%3D25%2612285-table.plotKeys%3D%5B%5D%2612285-table-dataTable.sortColumnName%3Danalytics.yearMonth%2612285-table-dataTable.sortDescending%3Dfalse%2622825-table.plotKeys%3D%5B%5D%2622825-table.rowCount%3D25%2612285-graphMode.mode%3DlineChart%26_.sectionId%3D%26_.advseg%3D%26_.useg%3D%2622825-table-dataTable.sortColumnName%3Danalytics.yearMonth%2622825-table-dataTable.sortDescending%3Dfalse%2622825-graphOptions.selected%3Danalytics.nthMonth%266007-graphOptions.selected%3Danalytics.nthMonth%266007-table.plotKeys%3D%5B%5D%266007-table.rowCount%3D25%266007-table-dataTable.sortColumnName%3Danalytics.yearMonth%266007-table-dataTable.sortDescending%3Dfalse/
ecooper
Text Box
Bounce Rate is the percentage of single-page visits (i.e. visits in which the person left your site from the entrance page without interacting with the page).

ecooper
Text Box
%Exit is (number of exits) / (number of pageviews) for the page or set of pages. It indicates how often users exit from that page or set of pages when they view the page(s). 

ecooper
Text Box
The average amount of time users spent viewing a specified page or screen, or set of pages or screens.

ecooper
Text Box
Pageviews is the total number of pages viewed. Repeated views of a single page are counted.

ecooper
Text Box
Unique Pageviews is the number of visits during which the specified page was viewed at least once. A unique pageview is counted for each page URL + page Title combination.
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