RHODE ISLAND ECONOMIC DEVELOPMENT CORPORATION

MEETING OF BOARD OF DIRECTORS
KNOWLEDGE DISTRICT SUBCOMMITTEE
PUBLIC SESSION

SEPTEMBER 26, 2011

The Knowledge District Subcommittee of the Board of Directors of the Rhode
Island Economic Development Corporation (the “Corporation”) met on Monday,
September 26, 2011, in Public Session, beginning at 8:00 a.m., at the offices of the
Rhode Island Economic Development Corporation located at 315 Iron Horse Way,
Providence, Rhode Island, pursuant to notice of the meeting to all subcommittee
members, and public notice of the meeting, a copy of which is attached hereto, as
required by the By-Laws of the Corporation and applicable Rhode Island law.

The following individuals were present and participated throughout the meeting:
Subcommittee Co-Chair Ms. Helena Foulkes, Subcommittee Co-Chair Mr. Jack
Templin, Mr. Stephen Lane, Dr. David Dooley, Dr. Timothy Babineau, Mr. Jerauld
Adams, Mr. David Gilden, Mr. Thom Deller, Mr. Dan Baudouin, Mr. Arthur Salisbury,
Executive Director Keith Stokes, Ms. Katharine Flynn, Ms. Judy Chong and Ms.
Christine Smith.

Guests also included: Ms. Mary Sadlier, Ms. Elena Falcon-Relvas, Ms. Andrea
Reed, Ms. Michaela Kellogg and Mr. Joseph Miech.

Ms. Foulkes opened the meeting at 8:00 a.m. by welcoming everyone and
introduced guests Ms. Sadlier, Ms. Falcon-Relvas, Ms. Reed, Ms. Kellogg and Mr.
Miech from (add)ventures, the company that was selected after a RFP process to
market the Knowledge District. Ms. Foulkes explained that several other companies
that applied for this position were various parts of the country. However, she explained
that the selection committee was impressed by the fact that (add)ventures was the only
applicant that submitted a campaign in addition to their qualifications. Ms. Flynn stated
that, even though they are not at the full blown campaign stage, we still have to start
getting the word out about the Knowledge District.

Ms. Sadlier from (add)ventures made a presentation and introduced members of
her staff. She provided the subcommittee members an overview of her company and
some of their clients. Dr. Babineau pointed out that most of (add)ventures’ clients are
entities, while the Knowledge District is an idea. He asked whether (add)ventures had
experience with a conceptual assignment, such as the Knowledge District. Ms. Sadlier
cited ProTech Auto Service as an example of this type of work.

Ms. Sadlier presented a slideshow presentation of the Knowledge District Story.
The concepts of “Inform, Inspire, Recruit and Retain” were highlighted. In response to a
guestion posed by Dr. Babineau, Ms. Sadlier stated that these four concepts are parallel
as opposed to sequential. Dr. Babineau stated that the concept of “Inform” should be



the most important. Ms. Sadlier then discussed the target audiences and selling points.
In addition to the items highlighted by Ms. Sadlier, members of the subcommittee
suggested the following additional selling points: transit system (buses, trolleys, and
walk-ability), utility infrastructure, speedy broadband, and mixed use environment (live,
work, play).

Members of the subcommittee then discussed the names of the area, which have
included: the Knowledge District, the Knowledge Corridor and the Jewelry District. Mr.
Lane emphasized the need select a name and “galvanize” around it. Members of the
subcommittee noted both the need to agree on a name and to agree on what areas
comprise the Knowledge District. Ms. Flynn explained to the members of the
subcommittee that the advertising campaign will be rolled out at the Greater Providence
Chamber of Commerce dinner in November, which is expected to draw 600-700 people
in attendance. Dr. Babineau emphasized that in rebranding Providence and it needs to
be emphasized that Providence can accommodate companies of all sizes, from 2 to
2,000, and that it is the city’s space that is the advantage. Mr. Dellar remarked that
there are varying levels of understanding when it comes to the Knowledge District and
that they will need to appeal to both Rhode Islanders and non-Rhode Islanders.

Ms. Sadlier asked the members of the subcommittee to provide written
responses to the following questions:

e What words do you use to describe the Knowledge District?

e What do others ask about the Knowledge District?

e Twenty years from now what do you want people to say about the Knowledge
District?

e What are you worried that people will say in five years about the Knowledge
District?

Dr. Dooley noted that many people are skeptical and do not believe that the
project will come to fruition, which he stated is one of the biggest hurdles. He stressed
the need for initial projects to show progress and jump-start the area by creating
something real and tangible. Ms. Foulkes stated that the initial target audience should
be people from Rhode Island. Dr. Dooley noted that the Rhode Island polls are showing
an overwhelming negativity due in part to the State pension issues. Mr. Stokes agreed
and reported that Rhode Islanders feel that the Knowledge District is not relevant to
them. He stated that average Rhode Islanders need to be targeted and brought on
board. Mr. Stokes noted that the nursing center is an example of theme that could draw
Rhode Islanders in. Mr. Adams additionally suggested that it would help to get a well-
known Rhode Island company into the Knowledge District. Ms. Sadlier then presented
the subcommittee with a sample marketing plan.

The meeting was adjourned at 9:08 AM.

David M. Gilden, Secretary
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